
 

 

 

 

Start-Up Internship for Spanish Natives in the Area of Product Management  

 

Date of joining:  asap Duration: 3 – 6 months Salary: 500 – 700€ 

Contact person: Anna Lena Mibach 

Telephone: 040- 609 430 320 Email: bewerbung@happycar.de  

Address:  Große Reichenstraße 27, 20457 Hamburg 

 

We are HAPPYCAR. The biggest Europe wide operating rental car comparison platform today. With 

platforms in Germany, France, Netherlands, Spain, Italy and Poland it is our mission and passion to 

create the perfect match between rental car and user. With our team, out of thirteen different 

countries, we work in the heart of Europe in our Berlin and Hamburg based offices. To strengthen 

our Spanish team, we're offering a paid internship. 

For a period of 3 to 6 months you will support our HAPPYCAR team in the area of product 

management & service.  During your internship you will check and extend offers on our website, 

expand our product portfolio and handle customer inquiries. As an intern at HAPPYCAR you will learn 

how to work with content management systems and gain insights into the online travel market. 

Furthermore, online marketing will play an important role during your internship. 

At HAPPYCAR your ideas count and will contribute to the portal’s further development. HAPPYCAR is 

a young and open-minded team putting emphasis on flat hierarchies and involvement.    

We are looking for candidates with the following skills:  

• You study tourism, business management or related subjects 

• You have good computer skills and a high Internet affinity 

• You are communicative, motivated and open-minded 

• You speak /write fluently Spanish (native language) 

• You have very good knowledge of the German language 

• You work independently and responsible  

• You are interested in travel and tourism 

 

Did we arouse your interest? If so, send your CV, references, a meaningful cover letter with further 

information about you, your career and your availability by email to bewerbung@happycar.de. 

 


